. The Power of
" St r%_telling for







 Components will learn about ways to capture the imaginations of the public,

demystifying the world of design and making it accessible to consumers from all walks
of life.

* Components will receive coaching on how to speak candidly and frankly about the
topic of climate change, especially in regions of the world that routinely reject the
messaging.

 Components will learn about resources for use in a variety of contexts including civic
organization presentations, k-12 outreach, university collaboration, and more.

* Components will learn specific ways to ignite members to implement the Framework
for Design Excellence, commit to Architecture 2030, and measure and report metrics.
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Lake Flato with unabridged Architecture




LU AR

_‘._ |

..-__.,_ ||










MISSISSIPPI!




o - ,5"8 |
. MARINE EDUCATION CENTER | BILOXI, MS
‘ DESTROYED BY HURRICANE KATRINA AUGUST 29, 2005




ATORY

$GS, MS | 1,000 ACRES

1 Pre-Katrina Site
; Biloxi, MS

: 4’ Above Sea Level



INTEGRATED DESIGN CHARRETTE (IDC)




ECOLOGICAL
CONSIDERATIONS:

* Productive natural habitats

* Aquatic features (bays, bayous,
creeks, streams)

« Wetlands and barrier islands

* Natural resiliency

* Sensitive to man-made changes

SITE CONSIDERATIONS:

Topography

Flood zones and floodways
Poorly drained soils

High groundwater table
Rainfall

CLIMATE AND CLIMATE CHANGE
CONSIDERATIONS:

« Adapting to withstand extreme
conditions (wind, waves and
drought)

e Sea level rise



DESIGN FOR ENERGY + DESIGN FOR WELLBEING

ENERGY & AIR DAYLIGHT WATER & RESILIENCY
[ENERGY FUTURE] (CLIMATE] SITE ECOLOGY [DISASTER]

[FODD & WATER]
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DESIGN FOR CHANGE + DESIGN FOR RESOURCES

“All buildings eventually
end up in the ocean.”

Dr. Chris Snyder, MEC Director



DESIGN FOR CHANGE + DESIGN FOR RESOURCES
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MARINE EDUCATION CENTER - SITE WATER AND ECOLOGY

FORESTED BAYHEAD TIDAL MARSH
The buildings are placed within the dense All construction and building foundations are The building was sited to preserve as many The building zone is 18 feet above sea level,
canopy of pines and live oaks which serve outside of the bayhead, and bridge spans native trees as possible, and raised on piers to and piers raise the finish floor to a full
as a wind buffer. over it to minimize impact on the site. avoid disrupting natural water flow. 20’-6"over sea level.

18 FT. 500-YEAR
16 FT. 100-YEAR ~ FLOOD PLAIN
FLOOD PLAIN

18 FT. 500-YEAR
FLOOD PLAIN

16 FT. 100-YEAR
FLOOD/PLAIN

RAINWATER IS COLLECTED
IN A 3,000 GALLON

UNDERGROUND CISTERN WATER FLOWS OUT OF THE
BAYHEAD AND INTO THE
TIDAL MARSH A 4
N -
~ —



MAIN ENTRY - SUSTAINABILITY STRATEGIES
DESIGN FOR WATER + DESIGN FOR ECOSYSTEMS

65 inches of
rain annually

Skylights

Solar hot water

100% native
planting

Existing native

planting preserved Helical piers maintain

existing site drainage
To cistern Cement board g g

rainscreen provides
natural ventilated skin

Captures winds
off of the water
from the south



DESIGN FOR WELLBEING + DESIGN FOR DISCOVERY

MANLINE
WEST APPROACH TOWER
BACKSTAY ANCHORS

DECKING
EAST APPROACH TOWER
BACKSTAY ANCHORS
BUILDING ASHOWN DASHED

MANLNE

SUSPENDERS
PRESTRESSED RALING SYSTEM ——
WEST APPROACH TOWER. \

BACK STAY ANCHOR

HIGHWATER LINE

PEDESTRIAN BRIDGE - SECTION

e,

2.0
CAMBER:

-0

sAG

0
= =
640 Ll 1350 APPROX 110"
AN FPAN O GRIIINE AR T
0 APPROX 11"
BACK SPAN (AFPROX = AN SPAE) ePp— I VAN SPAU TO GRIDLINE A%

IS ——y
[ supecers
/— PRE-STRESSED RAILING SYSTEM
| — et sermosciTonen
[ Sy mcnon
SOG4 SHOI DASHED

- FROTFLOOR 26"













why was this small
project recognized for
design excellence?



‘6 All the designers | speak
to say there's work to be done in
telling the general public about
the value of design and what

design actually is. ”

- Mike Chapman, Co-Founder & EP

2 DESIGN
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great architecture tells a
story —in this case, about
recovery + preparedness



architectural storytelling
focuses on 3 principles:
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RURAL ST
BEND, AL

e

UDIO - MASONS

FAY JONES - PINECOTE PAVILION -
PICAYUNE, MS

SMYRNA BEACH, FL






f“ S .. FLOOR LEVEL +20.5' FLOOD ZONE AELT
NCoam 4 2040 SEA LEVEL +3'

2022 SEA LEVEL 0.0

(EXISTING GRADE + 16’ - 19')




stories to inspire
climate action:
personal, local,

relatable, solvable



Framework for Design
Excellence
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Design for Integration Design for Equitable Design for Energy Design for Well-being Design for Resources
Communities
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Design for Ecosystems Design for Water Design for Economy Design for Change Design for Discovery



Crisis stories:
how architects protect
communities from
irreparable harm






Hopeful stories:
how architects are
envisioning the future



Strategic Retreat

m (Salt Lingés) _
Retreatimg back from the lowest elevations
andrewilding the beach and intercoastal
shorelines ensures productive ecological
services. Therewilding gives back critical
biodiversity and refuge to the shoreline,
essentially giving land back to nature. Earlier
streetscape investments are the seeding

landscapes in anticipation of a retreat

- scenario.




Direct experience:
stories of sacrifice,
courage, innovation






what resources does the AIA have?



Helping you
communicate the value
of sustainable design

Please refer to The Architect’s Voice: Advocating for Qur Profession for general information; this
appendix presents case studies about communicating sustainability’s importance and the architect’s
central role jn creating a sustainable future.




Climate Action Message Book Appendix: Helping you communicate the value of sustainable design 3

66 The world will not be destroyed by those
who do evil, but by those who watch
them without doing anything.”

—Albert Einstein

IntrOduction Each of us needs to seek out opportunities to engage with
multiple audiences, and this appendix is intended for use in
your conversations with civic leaders, clients, and potential

This appendix will prepare you for clients in virtually all industries. Help us show them that

interactions with clients and civic architects are trusted partners in strengthening society,

. . . designing solutions, and transforming communities.
leaders when discussing the meaningful =g .

role architects have in environmental
stewardship. It will help you express your
dedication to designing a sustainable world

How should I use this appendix?

1. Review the “Message Design Process” in The Architect’s
Voice for the rationale and mechanics of effective

via memorable case studies, compelling ESSAEIRG

faCtS’ and reliable statistics. We also 2. Identify your audience: client, community stakeholder, civic
showcase how you can make an economical leader, or lawmaker.

and moral case for sustainability. Now 3. Choose one of several “Case Studies” to see the rationale and
more than ever, we have a responsibility to migchianies In action,

cham pion hea|thy spaces for all. 4. Build your own effective messaging campaign around your

sustainability work.




Climate Action Message Book Appendix: Helping you communicate the value of sustainable design 5

Message Design Process

Headline —|— Proof —— [ Acomplete
points — message

(informational or
motivational)

Step 1: Choose a key word
that conveys your most
important message.

Here’s a list to get you started:

Accessible Cost-effective Future Investment Renewable
Achievable Dedicated Good listeners Knowledgeable Resilient
Affordable Deliberate Green Necessary Responsibility
Beneficial Effective Healthy Opportunity Savings
Caretaking Enduring Home Partners Secure

Clean Equitable Hope Passionate Stewardship
Climate action Ethical Humanity Possibilities Sustainable
Committed Excellence Inclusive Preservation Transform
Common goals Experts Innovative Protect Urgent
Community Fiscal responsibility Inspiring Relevant Value




Climate Action Message Book Appendix: Helping you communicate the value of sustainable design 7

Step 2: Use headlines developed Here's an example:
from the key word list

Architects are committed to sustainable and
resilient design.

Step 3: Support your headline

using proof points PROOF POINTS:
(Infermational) According to Dodge Data and Analytics” World
Green Building Trends 2018, retrofitting buildings strengthens

4 H the local economy. Compared to new construction, a greater
SteP 4'. PUt It a" together by proportion of a retrofit’s budget typically goes to labor, creating
deSIgnlng your message more jobs for the dollars spent. Among owners, 94% believe that
their buildings are more valuable after a green retrofit.
y . . OR
Headline + Proof Point (Informational or (Motivational) Gulf Shores State Park in Alabama used
Motivational). sustainability certifications to manage requirements and guide

the team to accomplish a project that inspires Alabamians.
The project, developed from funds received through the BP oil
spill settlement, inherently needed to incorporate sustainability
to achieve the state park’s mission of caring about nature’s
recovery from a man-made natural disaster. Resiliency was
another goal because of the frequency of storms that hit
H . Proof —— [ Acomplete ) . ’ . B
eadline . I Alabama’s coastline. The project became the pilot for Fortified
points message
Enhanced Construction and a world-recognized model of
sustainability. The park has served families and tourists for
(informational or generations, so it was important to restore it to a vision of
motivational) natural beauty. One visitor said, “The park is our favorite
vacation destination—we have been coming together as a large
family for over 40 years”




Courses Sign In/Register
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How to Talk About Architecture

with Your Clients and the Public

User rating: $25 non-member

et $10 member

Let the AIA Message Book be your guide for crafting clear and memorable messages. (400 votes)

Description 100 LU| | RIBA |




ALA £ Jon  Renew  Logn
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Rescurces ¥ Inclusion y

Framework for Design Excellence Additional
sustainability

FesSauUrcCes

Inspiring sustainable, resilient, and inclusive design

L=arn ma

Download

We'd like to
hear from you!

any questians.or
ing the
framework, please lot us knaw.

protect the health, safety, and welare of the public ha= 2 new an broacer meaning amid challznges such as
increasing cimat= sxtremes and socizl ineguity. Architects everawhene must recognize that cur prafession can
harness the power of design to contribute to sclutions adcineasing the most significant ne=ca of cur time. B
project can be used s 2 platform for adcressing big problams and providing creative saluticns. Every line drawn
should b 2 source of goad in the workd.

The Framewrri far Design Excellence represznts the defining principles of good cesign in the n* casrtury.

-amprised of 10 principles and accompanied by searching questions, the Framework sezks to inform progress
‘towand a zera-carbon, aquitable, resifient, and hizalthy built 2nvircnment These ane to be thoughafully considered by
Cesigner and client 2t the initiation of every project and incorparated inta the wark a5 appropriate to the praject
scope. The Framesork is int=nded ta be socsssible and relevant for every architect, svery clisnt, and swery project,
regardlass of size, typalogy. or aspiration.

The Framewosk far Design Bocellence challenges architects with a vision of what the profesaion strives ta achaewe,
the toolidt provides practics] rescurces to heldp all architects achieve the vision.

Introduction

Tha prefeasion finda crast
aclutizna tat anaure Jeaj

wcczallanze wnd el mate

wmantal =

Frem zaxt projmcts.

L |
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2023 COTE® Top Ten

Casa Adelante 2060 Folsom

OH THE HORTH MARTY
LOPET PEVS HOMAGE T

Casa Adelante 2060 Folsom The COTE® Top Tan Awards is
the indust sst-known
awards program for sustzinable
Cesign mecellence. Each year,

: B tan inmovative prajects sam the
B-ul:iug ngm"fly%}- et - i priz= for setti gthjz standard in
Fima High-Fisa, Fatail Store Cesign and susizinatlity.

Architecture Firm: Preject site: Srovwrdislc

Lecation: 2an Francieco

In 2an Francisco's Mission District, whane 4736 of the city's houssholds are housing-cost burdenad, Casa Acelznts
provides 127 housshodds with permanentty affordable housing at no mare than cne-thind of their incame. The: project
‘takes advantage of s walkable and transit-nch site ta boleter social eguity and strive for a low-carbon future.
Thraugh its massing, the project increases the south-facing parimeter to create the most housing and pravides
compalling park views for the majarity of the budding’s units. The team alsa reimaginad @ namrow fire szsement
betwom=n the site and the adjacent park to create 3 pedestrian pasec that celivers much-nesced public outdoar space
and a permezhlz ar=a that bocsts stormwater management and the region's biohabitat

Equitable Co..

Well-being




DESIGN FOR ENERGY

unit: kBtu/ SRy

W Fv

_ il 116,111 kWh
desig of annual onsite
- renewable energy
generation

kBTU/sf/year
net measured EUI U, National Design Detign

Average |predicted) [measured)

REDUCTION

in operational carbon
emissions relative to US
national average

CARBON

NEUTRAL
OPERATIONS

based on all-electric
systems, onsite
renewables & local utility
provider data




DESIGN FOR ECONOMY

25%

INCREASE IN UNITS
optimized City
investment in land for
affordable housing

80%

OF GROUND FLOOR
SURFACES

use structure as finish

Early in concept design the design

staries wi

adding

by the €

unit, leveraging City investrment and
enabling 30 more low-income families
to benefit from this amenity-rich

requirements for o toll ground floor at
commercial streetscapes.




Brooklyn Design Awards

< Back ta Incax

THE COURTS OF SHEEPSHEAD BAY

The recanstruction of Stanton Court after Superstorm Sandy is a prototype for resilient d n at the scale of
a neighborhood according to the will of the community. This =c is miss current policy and practice.
Block scals planning reguired the team to challenge the standards of the uild-it-Back program to
foster collzaboration ameng city agen . It produced an urban mews united in its architectural character,

collective social space and shared stormwater management infrastructures,

*The footprint of the building is a positive aspect”

Project Info

[Firm

Gane 2ne Company: Davd ©
Architectare Planning PLLC; H2M
Architects - Engineers

share W 0 =
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@ Minnesota Events

Home < Awards < AIA Minnesota Announces Three 2022 Honor Award Recipients and Six 2022 Framework for Design

Excellence Commendations

AlIA Minnesota

2022 Honor
Awards &
Commendations
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AlIA Minnesota Announces Three 2022 Honor
Award Recipients and Six 2022 Framework for




= 33 YouTube

26116 A Hoen Lithograph
AlA Maryland - A...

N 43 subscribers




Cirls Inc. South Park

Memphis, TH 38111

Tha client (a national nen-profit oranization
dedicated to Inspiring all gits to be sirang
‘smart. and bold) wanted to bs more open ta the.
nelghborhaod. then their Identity and create
mor Inspiring spac

nia

Girls Tnc. red.

ARGHITECT :: archimania

COLLABORATORS




AlA Climate Action Pledge Programs:
Component Toolkit

Growing and engaging your local 2030 Commitment and A&D Materials Pledge signatories
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